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Let’s Get the Stats Out of the 
Way
• In 2009, 44.2% of all internet users will visit social 

networks at least once per month
• The fastest growth of Facebook is currently people 

35+
• 40% of online travelers visit social networking sites to 

influence their destination selection.
• According to Compete blog, visitors to airline sites in 

July 2009 were 6x times more likely to visit Twitter 
than the previous year

• Two-thirds of US online leisure hotel guests used 
traveler-specified rankings to choose a hotel in the 
past year 
– 50% used traveler-posted photographs
– 40% used traveler-posted video



How Tourists Are Using Social 
Media



How DMO’s Are Using Social 
Media

• In a survey in Q1 2009 to 190 DMO’s by 
GoSeeTell:
– 56% are using Facebook
– 62% are using Twitter
– More than 40% of surveyed DMOs have a blog
– The majority of DMOs spend 1-5 hours/week on 

social media activities
– Flickr and YouTube are by far the most used social 

media sites for photo/video



Key Tourism Social Media 
Trends

• Twitter 2.0
• Link Friendly
• Share Your Story – Through Social Media
• Power to the People
• Become Our Fan Advertising
• Social Media Contests
• Facebook Friendly
• Social Media Mashups



Twitter 2.0

Travel Portland
• Created Portland Twisitor’s Center.  
• Just post questions about your Portland 

visit & add the identifier #inpdx to the end 
of your tweet. 



Twitter 2.0

• Travel Portland checks for 
tweets with the #inpdx tag, 
and respond with their 
recommendations. Every 
day, 5-25 questions are 
asked and answered, many 
within minutes of being 
posted on Twitter.

• First city to execute this.



Twitter 2.0 – Marriott Hawaii



Twitter 2.0 – Marriott Hawaii



Link Friendly

• SMO = Social Media Optimization
• Make it easy to find your content
• Link to your outbound social media 

efforts
• Biggest benefits are SEO and building 

your community









Share Your Story

Tourism New Zealand
• ‘Have Your Say’ campaign on YouTube, which 

saw a mobile recording studio tour the length 
and breadth of New Zealand during summer.

• Over 1,500 video diaries were recorded by 
travelers and published on a ‘Have Your Say’
YouTube channel. 

• Videos were viewed a total of 120,000 times 
and the initiative achieved global publicity as a 
unique way of promoting a tourism destination.



Share Your Story



Blogs – Power to The People

The Savvy Grouse (Pennsylvania Tourism ) 
uwishunu (Philadelphia Tourism )
• Blogs that are written by enthusiasts and 

not CVB employees, non-paid .  Both have 
built their communities with bloggers that 
are passionate about different subjects 
within their given area. 





Blogs – Power to the People



Social Media Contests

Visit Indiana
• Created a promotion 

to help build their 
content on their 
Flickr group.  

• People are 
instructed to join the 
group and upload 
their photos to win.





Become Our Fan Advertising



Facebook Friendly

SeaWorld and Busch Gardens
• Created a Facebook application, website with 

Facebook Connect support and iPhone application
• Photo challenge game
• Along the way, you can also become fans of the 

different Pages that the company has setup for each of 
its theme parks.

• When completed your score can be sent back to the 
social network to be shared with friends. You can also 
invite friends to play against you, with the winner of the 
competition also broadcast to your feed.



Facebook Friendly







Social Media Mashups

• Georgia Aquarium in 2007 was launching a feature 
on their site where visitors were able to share their 
stories and photos of their visits through a Google 
mashup.

• They did a Flickr photo search for 'Georgia 
Aquarium‘, created a group and begin to invite the 
users to the group.

• They currently have 359 members and 883 photos







• Baltimore CVB has built a microsite that 
pulls in videos, pictures, and tweets from 
the user’s accounts on the major social 
sites (YouTube, Twitter, Flickr).  The 
site’s users utilize this constantly updated 
content to define local attractions, events, 
restaurants, etc.



What Does All Of This Mean For You?



Start Small…

• On Facebook Fan Page and/or Twitter do 
weekly trivia contests during a promotion 
and giveaway gift certificates



• If you have a YouTube channel try reaching 
out to people to share their stories 

• If you have a blog and it’s written only by 
employees, think about branching out and 
getting real people to write for you

• Create a hashtag for your community like 
#motourism

• Make sure you social media links are on your 
site

Start Small…



So Holly…what’s the 
next big thing?



Next Big Things To Watch

• Google Wave
• Google Place Pages
• Twitter Location Data 
• Online/Mobile Video (Qik and uStream)



Thanks!
@hmaust

@barkleyrei


