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Travel i Taking its Punches




Where We Stand 1
Down But Some Positive Signs
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Visitor Vol ume Throudg

Domestic Domestic

: : International
Leisure Business

-9.7%

Sources: U.S. Travel Association; Oxford Economics/Tourism Economics; U.S.
Department of Commerce-Office of Travel and Tourism Industries



Visitor Spending Through First 6 Months 1
The Larger Issue

Domestic Domestic
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International

-11.0%

- 12.5% a9 - 11.9%

Sources: U.S. Travel Association; Oxford Economics/Tourism Economics; U.S.
Department of Commerce-Office of Travel and Tourism Industries



Consumer Confidence dips in September

AConsumers remain quite appterentpetiockiavdaheiaihcomes.
With the holiday season quickly approact
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Source: The Conference Board, September 29, 2009



Transportation demand beginning to rise
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Traveler Sentiment Index™ (TSI) Improving

Source: U.S. Travel Association/YPartnership WUDYHOKRUL]JRQV &




